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CONSUMER EXPECTATIONS



CONSUMER EXPECTATIONS



CONSUMER EXPECTATIONS









✓ 

CONSUMER EXPECTATIONS

https://isealalliance.org/
https://www.msc.org/standards-and-certification/fisheries-standard


CONSUMER EXPECTATIONS

https://www.msc.org/en-au/what-you-can-do/eat-sustainable-seafood/sustainable-seafood-guide


ASSESSING 
CLAIMS ON 
CANNED TUNA 
PACKAGING

Fishing for 
transparency and a 
label you can trust



CLAIMS ON PACKAGING

https://doi.org/10.13140/RG.2.2.34186.38085/1


CLAIMS ON PACKAGING



CLAIMS ON PACKAGING



CLAIMS ON PACKAGING



CLAIMS ON PACKAGING



CLAIMS ON PACKAGING



CLAIMS ON PACKAGING



CLAIMS ON PACKAGING



MARKET 
MOMENTUM

Transforming 
industry
through 
sustainability



MARKET MOMENTUM



MARKET MOMENTUM



MARKET MOMENTUM



MARKET MOMENTUM



MARKET MOMENTUM



PARTNER 
PROFILES:
JOHN WEST



JOHN WEST



COLES



COLES



LITTLE TUNA 
AND
EAST COAST 
TUNA CO.



“

LITTLE TUNA & 
EAST COAST TUNA CO.



WALKER’S 
TUNA



WALKER’S TUNA



LOOKING TOWARD 2030



REFERENCES

https://www.accc.gov.au/system/files/greenwashing-guidelines.pdf
https://doi.org/10.13140/RG.2.2.34186.38085/1
https://www.refinitiv.com/content/dam/marketing/en_us/documents/methodology/refinitiv-esg-scores-methodology.pdf
https://www.refinitiv.com/content/dam/marketing/en_us/documents/methodology/refinitiv-esg-scores-methodology.pdf


PHOTO CREDITS



CHECK YOUR CANS
CHECK YOUR CANS!*

CHECK YOUR 
CANS!*

*OF TUNA

*OF TUNA
Look for the MSC label.Certified sustainable is healthier for the ocean.

https://www.msc.org/en-au/what-you-can-do/campaign-for-change/world-tuna-day
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