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https://www.msc.org/en-au/home
https://www.msc.org/en-au/what-we-are-doing/oceans-at-risk/overfishing
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*OF TUNA

*OF TUNA
Look for the MSC label.Certified sustainable is healthier for the ocean.

https://www.msc.org/en-au/what-you-can-do/campaign-for-change/world-tuna-day
https://www.msc.org/en-au/what-you-can-do/campaign-for-change/world-tuna-day
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https://www.msc.org/en-au/what-you-can-do/campaign-for-change/world-tuna-day
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