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GUIDANCE AND
BEST PRACTICE

Use the campaign key messages exactly as
provided. Do not make any changes or create new
key messages.
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Ensure all sustainability claims are accurate,
verifiable and aligned with approved guidelines.
Avoid vague or unsupported statements.
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Connect the key messages to your sustainability
commitments or credentials, if you wish. Avoid
connecting them to commercial promotions.
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Bring your staff into the campaign. Help them
understand the message so they can confidently
and naturally engage customers.
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Approve all finalised creative assets with the MSC
marketing local teams
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As a seafood brand, producer
or retailer committed to
protecting the ocean, you can
showcase your dedication by
using our digital and print
assets. These resources help
you highlight your efforts in
protecting the ocean
informing and inspiring your
customers and your staff
about the benefits of
sustainable fishing.

1. Create content

SUSTAINABLE
SEAFOQD

Develop your own social
media posts, videos, posters
or banners using the
campaign visuals, messages
and videos provided by the
MSC.

2. Share content

m Dia Espana
— '

L. En Oia reafrmamos nuestro compromiso con la sestenibilidad marina
sumandonos un afo mas al Dia Mundial de los Océanos. una iniciativa global
impulsada por Marine Stewardship Council (MSC) para promover la pasca
sostenible  la proteccion de nuestros mares

2ajo &l lema “La pesca sostenible significa mas”, recordamos que cada sleccicn
cuenta: al elegir productos con & selle azul MSC. contribuimes a presenar a
biodiversidad maning y aSegurar recursos para I generaciones futuras.

g« En nuestras tiendas y en dia.es. encontraras una amplia variedad de pescado
envasado con certificaciin MSC como parte d2 nusstro COMPromiIso con un
abastecimiento responsable y consciente.

@ En Dia creemos que un oc8ano 5ano &5 esencial para un planeta saludable. Por
ellc, iniciativas como esta forman parte de nuestra hoja de ruta de sostenibilidad y
nuestra responsabilidad como compania

Conoce todos los detalles sobre esta inicativa: hitpsy//inkd.in/dCsCuRwY

#CadaDiaMasCerca #MaresParaSiempre #DiaMundialDelosOcéanos

La pesca sostefiibfe -

significa més vida

en los oceanos*

*Los peacadores soslenibles mejoran sus
pricticas para minimirar Jos impactos
sobire La vida marina.

€@ Tuy 37 personas mas

Publish campaign materials
across your channels: social
media, point of sale,
website, digital platforms,
catalogues or flyers.

3. Host or join events

Take part in virtual or in-
person events or webinars.

4. Engaging your team

Use the key messages and
assets internally to brief and
inspire your team, and
organise activities to
connect them with the
campaign mission.
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Bringing your
commitment to
sustainable seafood to
life in-store helps to
build trust in your brand
and products.
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We have ready-made
assets that can be used

at fresh counters, in -

frozen displays and as

shelf stoppers for el

seafood sections. A
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Download assets



https://multimedialibrary.msc.org/?c=4166079

ME““ Specials

Smoked salmon with prawns,
To share ; S
horseradish cream & lime

1. Point of sale
materials

Salt-and-pepper squid £15
Grilled squid with rouille and chilli £9
Napier Quarter’s squid-ink spaghetti

with cuttlefish, green peaand chilli ~ £17

i - vinaigrette
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f " Dirty Martini prawn
|

cocktail

Crab croquettes

Octopus with potatoes
Starters

Cured salmon with prawns, pickled

=N

salad & dill lime créme fraiche kil :
Smoked mackerel on toasted Desseﬂs
crumpets £15 :

Ice cream (vanilla or chocolate)
Pea, mint & spring onion soup with

Carrot cake
. . parmesan biscuits emble
You can also highlight your iy .

. ) Salty roasted Sardines £17 Gheasecake £6
commitment in your L1 Ostopus ala Gakbge ==
restaurant with these assets ‘ l m— Mains
for posters, meal trays and ; “P'i'?i’_ e el 21 B

_____ i - Salmon burgers with rosemary fries £19
m e n u S * IM Confit salmon with tahini, pistachio and herb crust £27
i ElseE —_..ﬁ:;-eng S Ll & . S .

R

» Choose sustainaible fishing
to protect the ocean

~

Download assets

Choose sustainable fishing
to protect the ocean



https://multimedialibrary.msc.org/?c=4166079

2. In-store
digital screens

We encourage our

commercial partners to

showcase their support for

sustainable fishing by

using our campaign films

on World Ocean Day.

These films can be ; Tt
personalised with your - ——) T
logo and a custom : -
commitment statement,

ensuring your voice

becomes part of this

global movement.

Download assets



https://multimedialibrary.msc.org/?c=4166079

SUSTAINABLE [ SUSTAINABLE 2 SUSTAINABLE
FISHING MEANS (e FISHING MEANS 4% &y FISHING MEANS

|
cooKED
m Scottish
Mussels with
| White Wine
Sauce

Extend your commitment

beyond the store e A’ . WP e, SUSTAINABL e R
environment through printed Sl L W TR HSHI“G MEHHS
N\ 2 N e

promotional materials such C, RN
as leaflets, brochures and o & o 1 m

00se sustainable fishing
ptotect the ocean

catalogues to inspire more L = St Suva U
informed purchase choices. - SUSTAINAD TN
P - FishinG i

MSC

www.msc.org

Choose sustainable
fishing to protect
the ocean

Choose sustainable fishing
to protect the ocean

Download assets



https://multimedialibrary.msc.org/?c=4166079

4. Social

me[ia More Life in the Ocean carousel
cha.nels Channel Copy
Instagram © L. Happy #WorldOceanDay!
Facebook < YOUR NAME is joining forces with @Marine Stewardship Council to
Extend your campaign on LinkedIN support how #SustainableFishing means #MoreLifeInTheOcean
social media by sharing Find out how: INSERT LINK TO YOUR WEB

one of the suggested
posts

SUSTAINABLE
FISHING MEANS

Mention the MSC
@MSCBLUEFISHTICK

and use the hashtag:
#MoreLifelnTheOcean

Asset

Ocean Day

Canva Link https://canva.link/24tjasnchhitx1u

Download assets



https://multimedialibrary.msc.org/?r=28045&k=cd09438bd9
https://canva.link/24tjasnchhitx1u

4. Social

me[ia Highlighting our partners
channels Channel Copy

Instagram ¥ L. Join us as we celebrate #WorldOceanDay and support #SustainbleFishing with

Facebook the @MSCbluefishtick because when you eat #MSCcerrtified #SustainableSeafood you're supporting
Mention the MSC LinkedIN responsible fishing practices that contribute to the long-term health of our oceans.
@MSCBLUEFISHTICK _
and use the hashtag: #MoreLifelnTheOcean

#MorelLifeInTheOcean

Asset

Means more life in the ocean.
It's an essential part of reducing
the pressure on the ocean.

Happy World Happy World

v, Maring =+ Maring
st Stewargship
v V' i

Means more life in the ocean.
It’s an essential part of reducing
the pressure on the ocean.

™ Maring
‘y Stewargship
Caurcil

Canva Link https://canva.link/mui7dlffcfOyQyl

Download assets



https://multimedialibrary.msc.org/?r=28045&k=cd09438bd9
https://canva.link/mui7dlffcf0y0yl

Bring the campaign into
your digital channels
through website and
newsletter banners,

Download assets

«, Marine
j Stewardsnip
Gouncil

SUSTAINABLE
FISHING MEANS -

World Ocean Day Newsletter 2026

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh eu-
ismod tincidunt ut lacreet dolore magna
aliguam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ul-
lamcorper suscipit lobortis nisl ut aliquip ex
ea commodo consequat. Duis autem vel
eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum
dolore eu feugiat nulla .

Tittle here

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diom nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nhonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat, is dolore te feugait
nulla facilisi.

SUSTAINABLE



https://multimedialibrary.msc.org/?r=28035&k=2be0cde8cb

SUSTRAINABLE "= A3 5% parmar |
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SUSTAINABLE =~
Use our zoom Tk FISHING MEANS ~

backgrounds and email i e ... | mmﬁ\;

signatures to bring the a7l o - IN THE OCEAN -

campaign to your daily S AT e | == N

interactions and show L e T e "

your support. Soa—an o SRS SUSTRINABLE
S ., FISHING MEANS

You can even include
your logo alongside the
MSCs.

SUSTAINABLE
FISHING MEANS
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IN THE OGEAN

Download backgrounds

Download signatures



https://multimedialibrary.msc.org/?r=28034&k=8877f098c0
https://multimedialibrary.msc.org/?r=28032&k=c604c59e03

Run a sustainable
seafood promotion on
World Ocean Day

Run a seafood chef demo in your
staff café and introduce a
sustainable menu option (there are
hundreds of delicious sustainable
recipes that you can use on our
website).

Sustainable fishing

Ask your staff to take a moment to
think about the ocean. What could
they do to help the ocean on WOD
and beyond?

Place a mural in your office reception
and ask your staff to come up with
suggestions for doing more for the

WE ARE n[l_\ R
TAKING A MOMENT-~ <~ <<\
FOR THE [THIT .

Download mural

Run a staff and family
activity — ask your staff to
get younger family and
children to draw an ocean
with more fish and colour.

Find a space to exhibit
them in your offices or
online and offer a prize for
the winner.

Or run your own ocean
quiz with an ocean or
seafood themed prize for
the winner.



https://www.msc.org/what-you-can-do/sustainable-fish-seafood-recipes
https://multimedialibrary.msc.org/?r=28044&k=c4ec07db09

1. Other
materials

Support the campaign
through additional materials
such as branded vans and
roll-ups, helping to increase
visibility beyond the store
environment.

Download assets

SUSTAINABLE
FISHING MEANS

|MORE FISH

Choose sustainable
fishing to protect
the ocean

|
|
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https://multimedialibrary.msc.org/?c=4166079

THANK YOU FOR
HELPING TO PROTECT
OUR OCEAN

-
o

WWW.Mmsc.org
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