Aussies want to shop sustainable tuna,
but availability and information is lacking

New research reveals that shoppers are motivated to reduce their environmental impact
and try their best to buy independently certified sustainable tuna, but the onus is on brands to make it possible.
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This study was conducted online by YouGov between the 14th - 17th of April, 2023. - The sample comprised 1,023 Australian canned tuna consumers, nationally representative.
Following the completion of interviewing, the data were weighted by gender, age, and region to reflect the latest population estimates.



