
Aussies want to shop sustainable tuna, 
but availability and information is lacking

New research reveals that shoppers are motivated to reduce their environmental impact
and try their best to buy independently certified sustainable tuna, but the onus is on brands to make it possible.
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This study was conducted online by YouGov between the 14th – 17th of April, 2023. - The sample comprised 1,023 Australian canned tuna consumers, nationally representative.
Following the completion of interviewing, the data were weighted by gender, age, and region to reflect the latest population estimates. 
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is the first point of reference 
for the majority of shoppers

when looking to find out 
whether a brand is sustainable.

However,

are confused about 
what they should be 
looking for. 

An independent third-party
assurance had a bigger influence

than brand claims

with 28% saying independent label
is one of the top deciding factors

While
less than

say so about a brand’s 
environmental message 

or claim on the packaging

The MSC label is the most 
trusted independent claim
on canned tuna packs, with

of those who have
seen the MSC logo 
saying that they trust it.

The average household consumes

with millennials
and parents 
purchasing more than average

72%
of Aussies

14.4 million adults,
eat canned tuna
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LABELS VS BRAND
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SUSTAIN

The number 1 factor
influencing tuna 
purchasing
decisions
is price.

3in5would be more likely to purchase 
canned tuna if it had a trusted ecolabel 
such as the MSC blue fish tick

72%
would be willing 
to spend an average of 15.6% more 
for MSC sustainability assurance

$

over1/3
Of those purchasing tuna
without an ecolabel,  

admitted they felt
guilty about it

LABEL
THE PRODUCT 

admit they
simply forget. 

55%

336
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is consumed annually in Australia,
the equivalent of 5,864 African elephants in weight
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