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Greenwashing er IKKE en 
undtagelse….

“Over 95 percent of products
surveyed by TerraChoice in 2008/

2009 committed at least one of the 

TerraChoice “Seven Sins of 

Greenwashing”

(Delmas and Burbano, 2011, p. 64)

“Over half (58%) of executives say 

their organization is guilty of greenwashing —
conveying a false impression or giving 

misleading information that says a company’s 
products or practices are more environmentally 

friendly than they actually are. This is 
especially true in North America, where 72% of 
respondents believe that their organization has 

overstated its sustainability efforts.” 
(Harris Poll for Google Cloud, 2022, p. 5) 

“National consumer protection authorities had 

reason to believe that in 42% of cases 
the claims were exaggerated, false or 

deceptive and could potentially qualify as unfair 

commercial practices under EU rules.”

(European Comission, 2021, Press Release) 

“Using the UK Competition and Markets 

Authority’s new guidelines on green

claims, we found that, of the 39% of 

products accompanied by a sustainability

claim, a shocking 59% flouted 

green-claims guidelines in some way.”

(Synthetics Anonymous, 2021, p. 11)
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Et Eksempel…

https://apparelinsider.com/adidas-greenwashing/

https://www.ecotextile.com/2021081328212/fashion-retail-news/consumers-sue-allbirds-in-

greenwashing-case.html

https://www.internationalinvestment.net/news/4036306/dws-

rocked-usd1trillion-sec-greenwashing-probe-reports

http://www.koreaherald.com/view.php?ud=20210408000987&np=1&mp=1

https://twitter.com/erinbiba/status/1415391598628769792
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Greenwashing i Danmark…?

https://borsen.dk/nyheder/baeredygtig/virksomheders-mindste-gronne-

skridt-under-anklage-i-landsret

https://markedsforing.dk/artikler/note/antallet-af-greenwashing-anklager-i-

voldsom-vaekst/

https://finans.dk/erhverv/ECE15361956/flere-forhandlere-

har-fjernet-loevens-hulebrand-fra-hylderne/
https://www.csr.dk/forbrugerombudsmanden-politianmelder-virksomheder-greenwashing
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Definitioner af Greenwashing

“(…) the act of misleading consumers regarding the environmental practices of the company (firm-

level greenwashing) or the environmental benefits of a product or service (product-level 

greenwashing).” (Delmas and Burbano, 2011, p. 66)

“(…) symbolic information emanating from within an organization without 

substantive actions.” (Walker and Wan, 2012, p. 231)

“(…) any communication that misleads people into adopting overly positive beliefs about an 

organization’s environmental performance, practices, or products.” (Lyon and Montgomery, 2015, p. 226)

“(..) a communication practice that consists of the deliberate and voluntary 

disclosure of environmentally misleading (or even false) information by a firm and 

which the public understands to be deceptive”. (Ferrón-Vílchez et al., 2021, p. 860)

“(…) the practice of making unsubstantiated or misleading claims about a 

firm’s environmental impact (…)” (Berrone et al., 2017, p.363)

“(…) the practice of making unsubstantiated or misleading claims about a firm’s environmental impact 

(…)” (Berrone et al., 2017, p.363)

“(…) a symbolic communication gesture to create an unfounded and misleading pro-environmental or 

pro-social image (…)” (Seele and Schultz, 2022, p. 1072)
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Andre begreber…

Bevidst undersælge 

bæredygtighed
Bevidst oversælge 

bæredygtighed

Aspirational talk

(Christensen et al., 2013)

Hypocrisy

(Brunsson, 2002) 

Bullshit 

(Frankfurt, 2005)

Decoupling

(Stål & Corvellec, 2002) 

Strategic Silence

(Carlos & Lewis, 2018)

Men hvad med…:

…dårlig gennemførelse?

…uklare begreber?

…manglende efterspørgsel?

…ny viden på området?

…uklare årsag-virkning sammenhænge? 

?

Greenhushing

(Font et al., 2017)
Greenwashing

(Delmas & Burbano, 2011)Brownwashing

(Kim & Lyon, 2015)
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Former for Greenwashing….
”The harder it is to verify a claim, the 

more likely it is to be exaggerated” 

(Peattie 2001, p. 195). 

h
ttp

://w
w

w
.o

u
rb

re
a
th

in
g
p
la

n
e
t.c

o
m

/w
p

-c
o
n
te

n
t/u

p
lo

a
d
s
/2

0
1
1
/0

6
/g

re
e
n
w

a
s
h

-

d
e
fin

itio
n
s
-1

8
7
5
2
4
.jp

g



8

Og et par stykker ekstra…

Tilfældige tal: (f.eks. usammenhængende oplysninger om ressourceforbrug, der 
tilfældigvis er tilgængelige) 

Ukomplette data (f.eks. information om resultater, som det er vanskeligt at 
vurdere betydningen af) 

‘Nemme’ certificeringer (f.eks. standarder og mærker med lave krav og 
tvivlsom kontrol).

Hyggeprojekter (f.eks. gode enkeltinitiativer der ikke har noget med 
kerneforretningen at gøre).

Mærkelige totaler (f.eks. Slå indsats over flere år på tværs af landegrænser i 
en masse organisationer sammen for at virke imponerende) 

Flosker (f.eks. ”bæredygtighed er integreret i hele organisationen” eller ”CSR er 
en del af vores DNA”)

Horisonten: (f.eks. ”Vi er på en rejse” , ”Det er en proces” eller ”Det er et langt, 
sejt træk”,  ”I 2050 vil vi være klimaneutrale”). 
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Hvad kan man gøre…?
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https://www.forbrugerombudsmanden.dk/media/56731/kvikguid

e-om-miljoemarkedsfoering.pdf

https://iloveglobalgoals.org/wp-content/uploads/Greenwashing-

Diskussionsoplaeg-iLGG-og-TAENK.-april-2023.pdf



10

Greenwashing rejser mange 
spørgsmål…

• Hvorfor egentlig kun virksomheder?

• Hvorfor skal vi tro på dem, der anklager 

virksomheder for greenwashing?

• Hvor meget afvigelse er acceptabel uden 

en fælles målestok for bæredygtighed?

• Hvad med visualiseringer? 

• I hvilket omfang er virksomheden ansvarlig 

for andre f.eks. leverandører og kunder)?  

• Hvor meget betydning skal vi tillægge  

”motivet”? 

• Hvor fremtidsoptimistisk må man være, før 

det er greenwashing?

• Har alle virksomheder lige stor risiko for at 

blive ramt af greenwashing-anklager?

• Hvad taler folk egentlig om, når de taler om 

greenwashing?
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Case eksempel: Greenwashing
debatten på Twitter (nu ‘X’)
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Netop udgivet artikel…
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Stakeholders and Greenwashing…

Anklagede
(Organisationer, events 

m.m.)

Medansvarlige
(Brancher, politikere m.m.)

Anklager
(Individer og organisationer)

Allierede
(e.g. følgere og medier)

Green-

washing

debatter

- Knap 500.000 tweets (2006-2022)

- Søgning på ‘greenwash’, ‘greenwashing’, og ‘greenwashed’

- Kun tweets på engelsk

- Både automatisk og ‘håndholdt’ analyse.

- Diverse forbehold…
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Eksempler på Tweets…

“#COP26 has been named the must 

excluding COP ever.

This is no longer a climate conference.

This is a Global North greenwash festival.

A two week celebration of business as 

usual and blah blah blah.”

(Greta Thunberg)

“Evidently hardly any plastic has ever been 

recycled and the entire project was 

essentially greenwash marketing by the 

plastics (big oil) industry so you'd feel less 

guilty about consuming it and they could 

keep making giant profits!

https://t.co/Ze2bkgZQ2G “

(claytoncubitt)

“Gentle reminder that cement is the 

world's single biggest industrial source 

of carbon, and that slapping some 

trees on a building doesn't make it 

'eco' – it's just greenwashing 💚
https://t.co/d4cc4Bwnb7 ”

(speechleyish)

“Stop reporting Andrew Forrest has 

"donated $70 million" to bushfire relief. 

The true figure is $10 million. 

The other $60m includes a $50m donation 

to his own foundation for greenwashing, 

plus $10m to "mobilise volunteers“

(beneltham)

https://t.co/Ze2bkgZQ2G
https://t.co/d4cc4Bwnb7
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Udvikling i greenwashing

debatten…
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Hvilke sektorer bliver ramt af 
anklager om greenwashing?
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Årlig Top-10 liste over 
virksomheder

Annual top-10 business stakeholders by a number of occurrences in the collected tweets, 

ranked by position on an annual Top 10 list
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Anklagerne…

• Det er få aktører, som 

dominerer diskussionerne om 

greenwashing. Nærmest elitær 

(se ”Lorenz kurven” til højre).

• Nogle tweets kan få meget stor 

opmærksomhed og nå ud i 

mainstream-medier.

• Man kan næsten tale om en 

”Greta Thunberg” og en 

”Guardian” effekt.

• Kampagner kan dog også have 

en effekt.

• Et problem…? 
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https://www.theguardian.com/
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Links mellem stakeholders
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Opsummering…

• Selektiv kommunikation, 

vildledende oplysninger og 

tomme løfter er almindelige. 

Meget kommunikation handler 

om at oversælge. 

• Der er en masse gråzoner 

mellem helt åbenlys og bevidst 

greenwashing – og noget 

andet…

• Hvis man vil forstå 

greenwashing bliver man nødt 

til både at forstå anklageren og 

den anklagede. 

• Greenwashing diskussioner er 

domineret af nogle få aktører – 

både anklagede og anklagere.
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Tak for opmærksomheden! 

Spørgsmål og kommentarer…? 
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