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Sourcing sustainably is considerable investment
and one we think your customers should know
about. Sustainable sourcing and traceability is
shown to increase the trust consumers have in
retail products. We hope that this book of inspiration
gives you the tools to communicate the benefits
of MSC certified products within your range. This
is not intended to be prescriptive and messaging
should always be adapted to fit with your own
brand positioning and messaging. MSC should
be an integral part of your brand offering and add
independent third party verification to the claims
that you make about your sustainable seafood
range. Many of the following design assets are
available as artwork files on the MSC multi-media
library. Please ask your MSC account manager

for more details.
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WE'VE BEEN HELPING KEEP OUR

N2
OCEANS WILD runZOZﬁ,

BECAUSE WILD IS IMPORTANT. WILD IS EXCITING.

HELPING TO KEEP OUR OCEANS HEALTHY
AND TEEMING WITH LIFE IS A BIG JOB.

i
TOGETHER 2

OUR GCEANS . SEAFOOD LOVERS

ARE THRIVING ™ ARE CONTENT &

THANKS TO THE FISHERS, RESTAURANTS, PROCESSORS,
BRANDS, SUPERMARKETS AND EVERYONE WHO LOVES

WILD, TRACEABLE, SUSTAINARLE
SEAFOOD. FOR TODAY AND FUTURE GENERATIONS.

S0 HERE'S TO YOU
AND TO ANOTHER [
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CAMPAIGN TUEME

We’ve been helping to keep it wild for 20 years.

Because wild is important. Wild is exciting.
And it’s the way seafood should always be.

But we haven’t been doing it alone.

Our oceans are healthy and our stomachs
are happy thanks to our fishermen.

Ocean conservationists. Chefs. Supermarkets.

And everyone with wild, traceable,
sustainable seafood on their plates.

So here’s to you. For the love of seafood
today, tomorrow and always.

(i,
" wllD"

CAMPAIGN ASK

(for MSC, its partners and the consumers
who shop for seafood from our oceans)
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CAMPAIGN SiGN—OFt

When using the call to action, ‘choose the blue fish’ it can be used in these three variations. The blue fish

symbol should also remain blue, but the type can change, either blue or white depending on imagery and
flat colour.

If the word ‘wild’ appears as part of the headline, then the sign-off doesn’t need to include ‘keep it wild’.

Open version Overimagery

Over flat blue colour

QWES

-,
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TYPOGRAPUY

Our set of typefaces all have character and vibrance
to help convey the campaign message.

Sub-heads

Use for headlines and play with the font
angle and spacing to create en

visual slogans.

ARCDEFGUITKLMNOPGRSTUVWXYZ
12345618908"6€C0UHHDE

Support typeface

ABMEFGHHKLMN
OPORSTUVWXY!
ABCDEFGRIJKLMN
OPORSTUVWXYI
123456789017

ABCDEFGHIJKLMN
OPORSTUVWXY!L
ABCDEFGHIJKLMN
OPORSTUVWXY!L
123456789017

Bodycopy typefac

ABCDEFGHI]KLMN
OPQRSTUVWXYZ
abcdefghijklmn
opqrstuvwxyz
1234567890!?

ABCDEFGHIJKLMN y
OPQRSTUVWXYZ o
abcdefghijklmn
opqgrstuvwxyz
1234567890!7

gaging
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GRAPUYICAL ASSETS

A set of graphical assets can be used to add energy or
a sense of the wilderness to messaging or imagery.

Slabs

am—
=

WAL ASAN

Waves

These ocean characters can be used - sparingly and
where they add a sense of fun to the proceedings.

® Spots
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COLOUR PALETTE

Our hero colouris MSC Blue. This can be supported by
other blues for the MSC palette plus 80% black and white.

Hero colour Supporting colours

Pantone 286
CMYK 100600 2

Pantone 3005
CMYK 1003402

RGB 093170 RGB 0 129198
HEX #005daa HEX #0081c6
Pantone 638

CMYK 700100
RGB 0 182 222
HEX #00bé6de

White

Pantone 313
CMYK 980145
RGB 0 154 199
HEX #009ac7

Pantone 339
CMYK 840560
RGB 0 177 148
HEX #00b194

Black 80%
CMYK 00080
RGB 88 89 91
HEX #58595b
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PYOTOGRAPLY

When talking about wild, imagery of oceans and fishing helps to add context for the consumer. It can
help consumers connect their lives (and plates) to the deep blue oceans we’re trying to take care of.

A range of images are available on the MSC multi-media library. At MSC, we like to show the “People
who choose MSC”, from the fishermen in MSC certified fisheries, to the end consumers who enjoy
tasty recipes using sustainable seafood. MSC is happy to help you source suitable imagery from MSC
fisheries for your in-store marketing needs.
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WLUAT 10 SAY

Making the theme work in different languages and markets is important. MSC sustainable seafood is
available all over the world and the theme will need to be adapted to keep it relevant and meaningful.
Your local office will advise on this but the principles of transcreation are outlined below. Use this as a
guide for copy related to the campaign message across all media and uses.

Sustainable and €
a reference to
our timeline

> From our oceans

T SENTIMENT COULD BE TRANSLATED INTO
NON-ENGUSH (ANGUAGE AS FOLLOWS communicatesthe awe and inspirtionofth

wild oceans that we seek to conserve.

| |

ALWAYS CTAY WilD KEEPING OUR ove octans  SEAFOOD

WilD OCLANS WD FOREVER  fOR furubt
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WUHAT TO SAY AND YOW TO SAY IT FOR LOCAL MARKETING

Here are some examples of how the theme can be expressed in different languages and in different
market conditions (with and without “wild” as the consumer benefit). Copy should always remind
consumers of the link between peoples lives and plates and the deep blue wild oceans.

SVOOR ONZE
“OCLANIN, MERIN

EN RIVIERIN

WA AN
KIES BLAUW OF GROEN

ssssssssssss P
uuuuuuuu

e (V2

%FO0R OUR

OCEANS
LAKES &

RIVERS

PROTEGEONS NOS

OCEANS,
LACS (T
w CHOOSE WILD

RACLARLE ) =
SUSTAINARLE @

LOVERS DO
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WUAT TO SAY AND YOW TO SAY [T

Here are a selection of additional copy ideas to convey the campaign message further

in retail environments, making MSC relevant to your product range. Go wild and feel
free to play with the typography.

WERE Wilh ABOUT WERL o
SUSTAINABLE TUNA WILD e
PASTA PAKE SUSTAINABLE

WSUCAKES
CHOOSES
v
SUSTAINABLE TUNA Rk
FOR YOUR PASTA RAKE WE CARE ABOUT
OUR OCEANS.
WERL
S ASACANAAN -
W“.D,qpour HELPING YOU WERE WilD ABOUT =
SHOP SUSTAINABLY SUSTAINABLE COD GOUJONS
CUOOSE SUSTAINABLE SEAFOOD. . \Q
LOOK FOR TUE BLUE MSC LABEL &\ \L
‘38 g\\\“m
DO AS SEAFOOD LOVERS DO SR
CUOOSE TUE BLUE. &S

SUOP SUSTAINABLY AND
TOGETYER WELL KEEP
OUR OCEANS THRIVING

SUSTAINABLY CAUGUT SEAFOOD
KEEPS OUR OCEANS THRIVING

-
WERE WilD ABOUT

PUTTING SUSTAINABLE
5‘ COD ON YOUR TABLE

PUT SUSTAINABLE
COD ON TYE MENU A
UELP PROTECT OUR OCEANS

WERE

WiLD

ABOUT SEAFOOD FOR
FUTURE GENERATIONS
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WORKING WITY AMBASSADORS

Our story is brought to life by the people who love wild seafood and the ocean it
comes from. They’re the people who’ve made MSC what it is over the past 20 years.

WE CALL THEM.. GLORAL INFLUENCERS..

Food heroes and lovers of the wild with a big public following. = )“ﬁ

_ “riroet 1o ivPiee
L - PEOPLL 1o WORK

| . -"‘— = Delicious
(U LSS usmimare figy”

RS W cerey

.AND EVERYDAY INSPIRATION

Real, but not famous people who love seafood and the sea - from MSC fishermen
to your knowledgeable fishmonger to your passionate customers.
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In our 20th year, we’re creating a short film that helps consumers understand
why protecting our ocean environments is so important. You can host this on
your website and use your brand on the endframe.

Out here, out past the hustle.

(crossing over a road with passing cars, moving to beach)

Past the sand.

(crossing over beach to shallows)

Past the surf.

(crossing through shallows to deep)

This is wild.

(expansive ocean)

Wild is the headwind, the whitecap, the bending light.

(troubled ocean scenes)

Wild is the calm, before the surf, before the sun, before the storm.
(calm ocean scenes)

And while only a brave few go into the wild, we all want what comes out.
(zoom out to reveal boat with fisherman casting out)

Keep it wild. Choose the blue fish.
(MSC logo and strap appears)

T | RETAILER TOOLKIT | WIDED s

Wimis.

MSC also produces short films

by “Wild Ones” ambassadors
as well as short video recipes
with MSC certified seafood.

www.youtube.com/user/sustainableseafood

bo
\
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USING TYE MSC STYLE WITH YOUR OWN BRAND

When creating messaging which includes MSC, there are different levels of integration that you
can use, which should work with your own branding. You can use as many of the MSC elements
as you wish to complement your own style.

Level One Messaging Level Two Messaging Level Three Messaging . .
Using the MSC ecolabel, the Using the MSC “blue fish” lockup Using the campaign typography Using the campaign typography and
MSC claim and your own style. combined with your own style. and the “blue fish” lockup. the “keep it wild” campaign sign off.

SUSTAINABLY

= CAUGUTS

SEAFOOD

KEEPS OUR OCEANS

\“‘g“&”}ff‘(“)‘%‘*ﬁ §  TMRIVING

Your wild sustainable
seafood headline here

ON YOUQ MENU

LOGO

W 5es

This template is part of your own branding. This template is part of your own branding with The full asset version — which includes our the campaign You can also use colour and the ‘Keep it Wild’ lock up.
The minimum requirement is the eco-label inclusion the inclusion of our photography and includes typeface, ‘choose the blue fish’ lock-up and aspirational
and sustainable headline, which should be approved the ‘choose the blue fish’ device. The device is photography related to the sustainability headline.

by your MSC account manager. flexible and can feature anywhere on the page.
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Al FEXTURE POS ARTWORK DOWNLOADS
We’ve provided some examples of how to bring your sustainable seafood offering to life at

point of purchase - just for inspiration. You can download any of these templates from the MSC View and download artwork files
multimedia library and adapt them to your own house style, message or promotional theme.

® KIPS OUR OCEANS

) TURIVING -

\ [ ]
§US’IA|NAP(Y 4 YOUR WILD

SUSTAINABLE

g[AGOOD TRACEARLE SEAFOOD
KEEPS OUR OCEANS SUSTAINARLE ; |
TURIVING B  SEAFOOD A



https://multimedialibrary.msc.org/pages/search.php?search=%21collection4341&k=3a0e920c67
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ON PACK STICKERS / £SDU / GONDOLA END

On pack stickers are a great way of drawing attention to your efforts to source seafood

sustainably - or go wild and run an offer to encourage consumers to cook sustainable
fish themselves.

FSDU and gondola ends are also key locations to convey the message to the consumer.
Whether it is a promotional campaign or simply a sustainable message.

Indian
| PRAWN MAGO
MASALA

~

’ SUSTNARLY
SEAFOOD

KLEPS OUR OCIANS

THRIVING

ARTWORK DOWNLOADS

View and download artwork files

wavea WILD
NIGUT N

CAOOSE s BIUL FEY
¢ ANY mescoWILD, [RACEARLE
PLCK A AL SEArOCD

ASIDE AND A BOITIE OF WINE FCR £10

4° o o
&“Qiﬁ'u b

W o g 5
with .
B

A0 SEATOOD
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SUSTAINABLY

= CAUGHTS

SEARO0D
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THRIVING
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https://multimedialibrary.msc.org/pages/search.php?search=%21collection4341&k=3a0e920c67
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RECIPE CARDS @ iN STORE MAGAZINES

inspirational ways of
day and inspiration hat
: ay to promote every : ften forget tha
ReC|pet§ arilgugrrgitsgir\:able fish offering. V\/.Tzdthlnligﬁfglroéie?n in the world,
Promatng instream source of wild cau ing a focus
Seafool('jklstth(zlrlaa\fvt:’:taelgtion to it. Ask our PR teams about running
so we like to

e from.
fthe MSC fisheries (and fishermen) that you sourc
on some o

NAAa AN \:
RILLED ROSEMARY FIsy

KEWERS winy PESTO

NAAA A~

zest, lemon juice, salt ang Pepperin a
- Alternating the salmon and tomatoes,
ht 12-inch skewers,

)=

NAACANAANS

ALLED ROSEMARY FISY) @

ng(wws WITY PESTO
NAACANAANS

Oilthe gril rack (see Tips). Gl the skewers, carefully turning once, unyi the
salmon s cooked through, 4 10 ¢ minutes total. Serve immedately,

Make Ahead Tip: Prepare the skewers (Step 2), cover and refrigerate for up
08 hours. Proceed with griling (5teps 1 &.3) when ready to serve,

Equipment: Eight 12-inch skeyers k
[
[ How to skin a salmon fillet: place skin-side down. Starting at the (ai end, slip
‘ 2long knife between the fish flasp, and the skin, holding down firmly with your
at ° an,

other hand. Gently push the blage
[ from the skin witho

a e, separating the fille
ither.
|

’ e Ot p le n ty more To oil the grill rack, oil a foldeq Paper towel, hold it with tongs and ryp ¢ over
We V | the rack. (Don't y
ish on foi at flakes ea:
Ou want to urning i over
at it with coo

‘ready made’ inspiring MSC y |
recipes from around.the wor

at www.msc.org/reapes. | |
Ask us about using them | WERE

o) reauires a delicate touch to fip on the grill
ce of foi

weet WiLD
T SEM
View and download ﬁ%ﬂwf&%ﬂlg

- - W mour artworkfiles S i o
r own in store “ SUSTAINABLE D COOKING
oryou COOKING @

se or /.MSC.ore
incididunt ut |a a
nostry nisi
|
recipe cards. |



https://multimedialibrary.msc.org/pages/search.php?search=%21collection4341&k=3a0e920c67
https://multimedialibrary.msc.org/pages/search.php?search=%21collection4341&k=3a0e920c67
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SAMPUNG STAND

Sampling is a great way to get your customers asking about your sustainable seafood
commitment. Some say sustainable seafood has a nicer after taste!

R 0% wi I(;,c%[u ;
%?&Uh?%gﬁ ‘\ : - i?g(%gl:o OD%-‘
ABOUT OUR

OCEANS.

\ f\;‘" UY7%

WSS

LOGO

ARTWORK DOWNLOADS

View and download artwork files

WL CARL
AROUT YOUR
=SEAt00D.&

WE CARL
ABOUT OUR

OCEANS.

N/

N


https://multimedialibrary.msc.org/pages/search.php?search=%21collection4341&k=3a0e920c67
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IN STORE POSTERS ARTWORK DOWNLOADS
We’ve created lots of templates to make it easier for you to put together
your own in store posters. View and download artwork files

WL CARL AROUT
1 WE CARE AROUT ] 4 -
A e “WE CARE AROUT
."'-' OUR OCEANS. OUR OCLANS.

2
sy
S
Fok
B (y 7

Lorem ipsum dolor sit amet,
consectetur adipisc ing elit, sed
doeiusmod tempor incididunt ut
lab ore et dolore magna aliqua.

Lorem ipsum dolor sit amet, consectetur
adipisc ing elit, sed doeiusmod tempor

incididunt ut lab ore et dolore magna aliqua.
L
a

EEEEEEEEEE
sssssssssss
ooooooo

o
nnnnnnnnn



https://multimedialibrary.msc.org/pages/search.php?search=%21collection4341&k=3a0e920c67
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UANGING BANNERS

Make a splash with hanging banners - a powerful way to sign post
your seafood aisles.

M
AROUL YOU_ LUCOSING

CUSTAINABLL /1

ARTWORK DOWNLOADS

View and download artwork files

M
AROUT YOU CMOOSING

CTAINABLL  /

S S110p SUSTAINARLY AND W“_D
£ TOGETVER WELL KeEp >

{:0UR OCEANS.TURIVING HOUL Y0U lOOSING

SUSTAINABLE SEAEOOD
gﬂ“[s

YOUR BRAND QQQ “S[/
LOGO By §«/j :

€ e N

Your wild sustaifiable
Ty ’

wseafood headlinéht oy

Lo
\


https://multimedialibrary.msc.org/pages/search.php?search=%21collection4341&k=3a0e920c67
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[ 4
FLOOR STICKERS ARTWORK DOWNLOADS
The Keep it Wild typeface lends itself to big bold directional media

space such as floor stickers. Help remind your customers to look for View and download artwork files

the MSC blue fish label.

wrRL
WilD
AROUT YOU CLIOOSING
2 = SUSTAINABLE SEAFOOD
- & fWEE N
o TR R Q\ \\fl/ 7 f0R OUR

CERTIFD
SUSTAINARLE

SEAFOOD,
FOLLOW

YE BLUE GSY

% LWL
\,\\Su

@

AR “‘:éj,
SCATOOD S Q\«

FOLLO\N
7HE BLUL N\

v\ &



https://multimedialibrary.msc.org/pages/search.php?search=%21collection4341&k=3a0e920c67
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FRECZER STICKERS

Bring your seafood freezers to life with some Wild graphics — make sure
your customers know they are buying traceable wild and sustainable
seafood products.

=i -'\

§U§TﬂlNﬂ9l 8.

| & ||
= “t"é'lffl;akcs Ry
KEEPS OUR OCEANS | = ‘

mlzww(; 43_ ﬂ*‘ D’

SUSTANARLY CAUGHT SEAFOD
YIRS GUR GLEANS WRNG.

Y 23| RETAILER TOOLKIT | FREEZER STICKERS.

ARTWORK DOWNLOADS

View and download artwork files

WERE

wmgll)[m SUSTAINABLY
|
Ao SLAF00D

g LS mQWiNG
A

SUSTAINABLY CAUGHT SEAFOOD
KEEPS OUR OCEANS mlzw:m;

WERE S~ ASAAAANANA
W' lD ABOUT MELPING YOU
WLV cyoe sustainapty



https://multimedialibrary.msc.org/pages/search.php?search=%21collection4341&k=3a0e920c67
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ASSETS FOR CUSTOMER MAGAZINES

You can run a sustainable seafood focus in your store and door-drop magazines
to promote sustainable shopping. Why not include a recipe or an article about a
certified fishery that you source from. Ask the MSC team for more details.

- pafood:
sté inaplé b_el:: !
apse SU s 1ap®

"uhOnJii‘ the biue

e
S
B

Choose sustainable seafoed.
Choose the blue MSC label

BT bl
nama e |5
-4 W e G W
. -

ABOUT SUSTAINABLE

t SEAFOOD _#

| ON YOUR MENU &


https://multimedialibrary.msc.org/pages/search.php?search=%21collection4341&k=3a0e920c67
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4
A-ERAMC / TABLE TENT CARD ARTWORK DOWNLOADS
Here are some ideas for promotional A boards and tent cards for your counter tops.

You can download artwork for standard poster templates from our multimedia library. View and download artwork files

! a ) :: : l‘ ."'- -
] 4 o g
YOUR WILD
SUSTAINABLE

SEAFOOD
HEADLINE HERE

‘S‘b@l “SJ/
{ |

Vil
g/ {'}‘ |
| Y. -\;,»
YOUR WILD
SUSTAINABLE
SEAFOOD
HEADLINE HERg

RACEARLE
SUSTAINARLE :-Q‘. _
SIMOODI :
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*\’ OQ & “S)I/
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s
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https://multimedialibrary.msc.org/pages/search.php?search=%21collection4341&k=3a0e920c67
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INTERNAL STAFE RELATIONS AND EDUCATION

It’s important that your staff are informed and ready to talk about your
seafood sustainability commitment. MSC have staff training videos

and information sheets which can help train key staff or sustainability
champions (we call them “Wild Ones”) within your business. Please talk
to your MSC account manager about your needs and ambitions.

s Wi

c ) W [e
GENERATIONS i

W

Badges

Simple staff badges can reward your staff for knowing a little
more about your seafood sustainability. You can download
ready-made artwork from our multimedia library.

I Getan EXpenses.
& themagical Scap

THE A TRIP 10

W| ',D g' e AN

“S’[/ 1 &= S N S
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RN
[\ %

@

Magazine articles

You could run an article in your staff magazine about your sustainable fisheries that you
source products from (MSC have many ready-made articles and images) — or treat your

staff to a lifetime experience to visit a sustainable fishery and write a report for the rest
of your staff.




TRIS TOOLKIT IS DESIGNED FOR MSC'S 20TH ANNIVERSARY CAMPAIGN FOR 2017/18.
DECIDE WHAT YOU LIKE FROM TRIS TOOLKIT AND USE IT TG HELP PRGMOTE YOUR OWN
COMMITMENT T0 SEAFOOD SUSTAINABILITY {YOU CAN USE AS MUCH OR AS LITTLE OF
THE STYLES IN THIS TOOLKIT AS YOU WANT T0):

DOWNLCAD ANY OF TRESE ARTWORK LINKS AS A STARTING PGINT FGR YOUR
OWN ARTWGRK

JSE SOME THE READY-MADE EXAMPLES SHOWN - OR CREATE YOUR CWN. YOU CAN
JSE COPY, FONTS, STYLES AND IMAGES FROM THIS TOOLKIT AND GUR MULTIMEDIA
IBRARY (OR COMBINE THESE WITH YOUR OWN BRAND STYLES AND IMAGERY)

WHEN USING THE MSC ECOLABEL, DON'T FORGET TO SIGN THIS GFF WITH YOUR
MSC ACCOUNT MANAGER.

==

TALK TO YOUR MSC ACCOUNT MANAGER IF YOU WANT ANY GUIDANCE AT ALL

@ Wilp

{S’ 0\\0“\ {NTh
W S



THIS TOOLKIT, ALONG WITH ARTWORK RESCURCES AND IMAGERY, ARE AVAILABLE
FOR DOWNLCAD AT

FURTHER TOOLKITS ARE AVAILABLE FOR FOODSERVICE AND RESTAURANT CLIENTS,
AND FOR FISHMONGERS AND FRESKH FISH COUNTERS:

pEm;}E?Sw‘gﬁggﬂc{’}[}uﬁﬂ(ﬁ FOOD SERVICE TOOLKIT

FOR FURTHER INFCRMATION AND GUIDANCE ON HOW TO KEEP IT WILD, PLEASE
CONTACT YOUR MSC ACCOUNT MANAGER IN YOUR LOCAL GFFICE - DETAILS AT

Wiy
) @&"{nsuﬁ
W v


https://multimedialibrary.msc.org/?c=4341&k=3a0e920c67
http://www.msc.org/about-us/offices-staff

