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The call to action
Visitors are left with a
strong call to action to
choose MSC.




TARONGA 100 HAS SUPPORTED SUSTAINABLE FISHING IN SEVERAL

OTHER WAYS..

Catering

MSC certified fish is
sold in two of Taronga
Zo0’s catering outlets.

Education

A school education
programme in 2013
combined online
tutorials & a magnetic
fishing game at the zoo.

Signage

The blue MSC label
features on signage
around the zoo, which
receives over 1.5 million
visitors per year.

Events

It supports the annual
Sustainable Seafood
Week each March and
regularly hosts events,

cookoffs & photoshoots.

Campaigns

A campaign around
sustainable prawns in
2017/18 saw visitors given
recipe cards and featured
MSC ambassadors.
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