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THE NEW WAVE
Inspiring Young Consumers 

to choose Sustainable Seafood

AGENDA

09:10 A year of MSC progress
Nicolas Guichoux, Chief Program Officer, MSC

09:25 Panel discussion
The New Wave: Inspiring Young Consumers to Choose Sustainable Seafood

 Chef Charlotte Langley
 Julius Palm, followfood 
 Lisa Cowell, New England Seafood International (NESI)
 Moderated by Ishbel Matheson,  Chief Communications Officer, MSC

09:45  Q&A  

09:00 Welcome and introduction
Rupert Howes, Chief Executive, MSC

#SFF2025

10:00  Close



Wi-Fi:

Get involved 

Free_WIFI_Seafood

Share and follow on 
LinkedIn: 

#SFF2025 

For those online and 
in the room:

Please ask 
questions via 
Mentimeter

Marine Stewardship Council



Ask a question

Scan the QR code 
or join at menti.com

Use code 

6253 7380





Rupert Howes, CEO
Marine Stewardship Council
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Sustainable Fishing &
The UNFAO Code of Conduct:

Looking Back



Plenty more fish in the ocean
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Stock collapses, lost livelihoods 
and decimated communities

#SFF2025
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Sustainable Fishing: 
30 years on – progress to date



Sustainable management delivers results
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The emergence and growth of 
a sustainable seafood market

#SFF2025



Trends still moving in the wrong direction

Source: UN FAO SOFIA Report 2024

of stocks estimated to be 
fished to biologically 
unsustainable levels*

37.7%

of stocks estimated to be 
either underfished or fished 
to biologically sustainable 

levels*

62.3%

* UN FAO SOFIA Report, 2024

of global landings from stocks 
fished sustainably*

76.9%
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Sustainable Fishing: 
The Challenge Ahead



Global adoption of sustainable 
fisheries management

#SFF2025



Tackling the climate crisis 

#SFF2025



Greater international cooperation - not less

#SFF2025



FAO Code of Conduct for Responsible Fisheries, 1995

From ancient times, fishing has been a major 
source of food for humanity and a provider of 
employment and economic benefits to those 
engaged in this activity. The wealth of aquatic 
resources was assumed to be an unlimited gift 
of nature. […] this myth has faded in face of the 
realization that aquatic resources, although 
renewable, are not infinite and need to be 
properly managed, if their contribution to the 
nutritional, economic and social well-being of 
the growing world's population is to be 
sustained.
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Nicolas Guichoux
Chief Program Officer,

Marine Stewardship Council

An update 
from the MSC

#SFF2025



Fisheries 
engaged in the 
MSC program

#SFF2025



Argentinian Red Shrimp achieves MSC Certification

A decade of dedicated improvements
New onboard observer program has led to stronger management measures
New national and provincial shared objectives for sustainable fishing 

#SFF2025



Progress in 2024-2025

#SFF2025
* Figures for 1 April 2024 to 31 March 2025. Fisheries in the MSC programme include those certified, suspended, or in assessment to the 
MSC Standard or in transition to MSC. Different species and stock units are identified and counted as different ‘fisheries’

51 42
Newly certified 

fisheries

77
Successful 

reassessments
New fisheries 

entered 
full assessment

744
Fisheries engaged 

in the MSC 
program

New fisheries 
entered 

Improvement 
Program

9
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Certified In Assessment

#SFF2025

19-21% 
of global marine catch in recent years

14.7 million 
tonnes certified

600,000 tonnes 
in assessment

227,000 tonnes
in the MSC Improvement Programme

MSC global marine catch
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MSC Improvement Program

2019 
Pilot program called In Transition 
to MSC begins

October 2024
Pilot ITM program becomes 
permanent as MSC Improvement 
Program

2025
35 fisheries in the program 



Global coverage of engaged fisheries

Americas: 40%
  

North Europe: 20%

Asia Pacific: 18% 

Russia 16%

South Europe + 
AMESA: 5%

#SFF2025



*2024 and 2025 data is indicative. Engaged = certified , suspended, in assessment, and in the MSC Improvement Programme; certified includes suspended fisheries #SFF2025

Engaged fisheries by species



Ecuador’s tuna fishery: a certification success story

#SFF2025

Ecuador tuna processors 
use MSC certification and 
labelling to expand their 
market, supporting economic 
development and jobs



Market overview

#SFF2025



MSC labelled sales

21,230 products 
with the blue MSC label

136 nations where consumers 

can buy MSC products

1,367,280 tonnes 
(2024-2025 volume of sales)^

£7.7 billion 
(2024-2025 wholesale value) ^

* Actual data reported to 14 April 2025 - with forecasts for 2024/2025)
^ Including forecasts

Turnover (£)                       Volume (millions MT)
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Top ten species for MSC labelled sales  

#SFF2025



Top regions for labelled sales
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Growth in Central Europe and Poland  

#SFF2025

27% growth of MSC labelled products
Top MSC species: Pollock, Herring and Tuna

Image here

Image here



North Sea and Icelandic herring

Many retailers and brands choose 
certified herring over non-certified

#SFF2025

Healthy stocks
No overfishing
Good collaboration between industry and scientists



Petfood on the rise

#SFF2025

125,000
tonnes

+44%
growth



Food to go: sandwiches, sushi, salads, rice balls
and more 

#SFF2025

40,000
tonnes

+25%
growth



Raising 
awareness in the 
market  

#SFF2025



Global consumer awareness

#SFF2025

50% 
of all consumers surveyed now recognise the MSC label



MSC marketing across the world

#SFF2025

Over 
50 marketing 

campaigns in 26 
countries

The number of users 
following an MSC profiles

Marketing campaigns that 
MSC ran with partners in 

2024

The number of times MSC 
content was displayed to users.

Over 
694k followers

Over 
333 million 
impressions



MSC campaigns in action 

#SFF2024

Sustainable Seafood Week 
in Portugal

Social and poster 
campaign in Canada

Multichannel campaign 
in Germany, Austria and 

Switzerland



MSC in the context of EU's "Green Claim" 
regulations

MSC meets definitions and minimum requirements 

for certification schemes in EU law

• Only labels established by public authorities or private labels based 

on certification schemes are allowed

• Minimum conditions of transparency and credibility

• Objective third- party conformity assessment compliant with 

ISO 17065

#SFF2025



Species yearbooks – tuna, whitefish and small pelagic

#SFF2024#SFF2025







The New Wave: Inspiring Young Consumers to 
Choose Sustainable Seafood 

#SFF2025

Julius Palm
Deputy Managing 

Director, followfood

Charlotte Langley
Chef, entrepreneur 
and content creator

Moderator
Ishbel Matheson
MSC

Lisa Cowell
Head of Marketing, New 

England Seafood International

Scan the QR code 
or join at menti.com

Use code 

6253 7380
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What would make younger 
consumers eat more seafood? 





Questions and Answers

#SFF2025

Julius Palm
Deputy Managing 

Director, followfood

Rupert Howes
Chief Executive 

MSC

Nicolas Guichoux
Chief Program 

Officer MSC

Charlotte Langley
Chef, entrepreneur and 

content creator

Moderator
Ishbel Matheson

MSC

Lisa Cowell
Head of Marketing, New 

England Seafood International




	Slide 1
	Slide 2: WELCOME TO SEAFOOD  FUTURES FORUM 2025
	Slide 3: WELCOME
	Slide 4: THE NEW WAVE Inspiring Young Consumers  to choose Sustainable Seafood
	Slide 5: Get involved 
	Slide 6: Ask a question
	Slide 7
	Slide 8: WELCOME
	Slide 9:  Sustainable Fishing & The UNFAO Code of Conduct: Looking Back 
	Slide 10: Plenty more fish in the ocean
	Slide 11
	Slide 12
	Slide 13
	Slide 14: Stock collapses, lost livelihoods  and decimated communities 
	Slide 15: Sustainable Fishing:  30 years on – progress to date
	Slide 16: Sustainable management delivers results
	Slide 17: The emergence and growth of  a sustainable seafood market 
	Slide 18: Trends still moving in the wrong direction
	Slide 19
	Slide 20: Sustainable Fishing:  The Challenge Ahead
	Slide 21: Global adoption of sustainable  fisheries management 
	Slide 22: Tackling the climate crisis 
	Slide 23: Greater international cooperation - not less
	Slide 24
	Slide 25
	Slide 26
	Slide 27: Fisheries engaged in the MSC program
	Slide 28: Argentinian Red Shrimp achieves MSC Certification
	Slide 29: Progress in 2024-2025
	Slide 30
	Slide 31
	Slide 32: Global coverage of engaged fisheries
	Slide 33: Engaged fisheries by species
	Slide 34: Ecuador’s tuna fishery: a certification success story
	Slide 35: Market overview
	Slide 36: MSC labelled sales 
	Slide 37: Top ten species for MSC labelled sales  
	Slide 38: Top regions for labelled sales
	Slide 39: Growth in Central Europe and Poland  
	Slide 40: North Sea and Icelandic herring
	Slide 41: Petfood on the rise
	Slide 42: Food to go: sandwiches, sushi, salads, rice balls and more 
	Slide 43: Raising awareness in the market  
	Slide 44: Global consumer awareness
	Slide 45: MSC marketing across the world
	Slide 46: MSC campaigns in action 
	Slide 47
	Slide 48: Species yearbooks – tuna, whitefish and small pelagic
	Slide 49
	Slide 50
	Slide 51: The New Wave: Inspiring Young Consumers to  Choose Sustainable Seafood 
	Slide 52
	Slide 53
	Slide 54: What would make younger  consumers eat more seafood? 
	Slide 55
	Slide 56: Questions and Answers
	Slide 57

