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Sainsbury’s Group at a glance

605
supermarkets

807
convenience stores

27m
customer transactions each week

250,000
online orders each week

1,700+
ATMs

230+
travel money bureaux

1,500
colleagues across UK

8+
financial products

60,000+
products

30,000
employees

800+
stores

1 billion
online visitors

1
London Habitat Design Studio

4,500+
unique products in our collection

200+
suppliers around the world

10
UK stores and counting

10th

biggest clothing retailer in UK by value

400
stores selling TU clothing

2,500
quality items of clothing

1
successful year of TU online



Our Company Values

A great place 

to work

Living healthier 

lives

Sourcing with 

integrity

Respect for our 

environment

Making a positive 

difference to our 

community



Our Sustainability Plan - Values

Living healthier 

lives

Offering customers 

nutritious and healthy 

food and encouraging 

active lifestyles

Sourcing with 

integrity

Building resilient 

supply chains by 

sourcing products 

ethically and 

sustainably

Respect for our 

environment

Reducing emissions, 

water use and waste 

across our value chain

Making a positive 

difference to our 

community

Generating positive 

impact in the 

communities we serve 

and source from, 

locally and globally

A great 

place to work

Being an inclusive 

employer where 

colleagues love to 

work

Delivery of Our Sustainability Plan is governed by five Value Management Groups (VMGs), 
each overseen by a Value Chair, working with a Value Secretariat.



Original 20x20 
Sustainability 

Plan set out in 2011

Our Sustainability Plan

Our Sustainability 
Plan refreshed and 
rebranded in 2015



Living 
healthier lives

Great place 
to work

Respect for 
our environment

Sourcing 
with integrity

Making a positive 
difference to our 

community



Original 20x20 
Sustainability 

Plan set out in 2011

Our Sustainability Plan

Our Sustainability 
Plan refreshed and 
rebranded in 2015

Work on our post-
2020 sustainability 

strategy 



End overfishing, IUU and 

destructive fishing practices

Implement science based 

management plans

Restore stocks to levels that 

can deliver maximum 

sustainable yields 

Our Sustainability Plan - Fish

All the fish we 

sell will be 

independently 

certified as 

sustainable

Consistent 

with SDG 

Target 14.4



Independently audited 

chain of custody

Credibility

Global applicability

Independence

Measured impacts

Governance framework

Transparency

Simplicity in messaging

Platform for improvement

Why MSC ? 

PRINCIPLE 1
Sustainable

fish

stocks

PRINCIPLE 3
Effective

Management

PRINCIPLE 2
Minimising

environmental

impact



04

Global to local

01 02 03



Progress to date

>£240m
sales of MSC 

certified products 

in FY 2017/18

86%
of wild caught 

sales MSC 

certified



Developing a sustainable business

Customers

Securing 
supply

Reputation, 
recognition 
& regulation



Developing a sustainable business
Delivering the triple bottom line

SOCIAL

SUSTAINABLE

VIABLE

EQUITABLEBEARABLE





Innovation

Fishery improvements (FIPs)

Standards adoption and development

Underpinning stakeholder recognition 

Organisational engagement

Dialogue

Pre-competitive collaboration

Demonstrating 
responsibility on a 
global scale



(Fit for) The Future

Engaging with and adopting new technologies

Assessing and reinforcing governance 

Maintaining a robust framework for all stakeholders

Adapting to emerging issues and new evidence 

Delivering consistent assurance

Cost effectiveness

Demonstrably delivering the Vision

Conserve and sustainably use the 

oceans, seas and marine resources 

for sustainable development

The world’s oceans teeming with life, 

and seafood supplies safeguarded 

for this and future generations.



Finding sustainable balance

Photo credits - Fish Fight, FIS



Thank you 






