SEAFOOD FUTURES EORUM

Fit for the future?
How the MSC can stay the course.
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Your moderator
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Principal, Avalerion Capital



09:00 Welcome and housekeeping

Opening remarks, Rupert Howes

Key trends, learning and
opportunities, Nicolas Guichoux

Keynote address from Ally
Dingwall, Sainsbury’s

Panel discussion (50 minutes)
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MSC is actively involved in
global debate and progress
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A resource under pressure



A resource under pressure




A resource under pressure
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The state of our oceans
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17 ror oo The MSC program

contributes to 5 of
@ the 17 UN sustainable

Development goals
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The MSC provides a
practical solution: ¥~ No overfishing

v~ Noluu

v~ No destructive fishing practices

1 LIFE
BELOW WATER

v~ Good fishery management




Fishery and market
insights from the MSC S

Global Commercial Director
MSC




The MSC, a tool to deliver Global sustainability goals

Biodiversity
Indicators
8) Partnership

1 4 LIFE

Home About Indicator Development BEI.nw WATER
Home » MSC Certified Catch
MSC Certified Catch

GLOBAL SUSTAINABLE
SEAFOOD INITIATIVE

Indicator description

MSC Certified Catch measures the green weight catch of
fisheries certified by the Marine Stewardship Council, and

compares this to total wild capture production as reported by .

the FAO. Certified catch as a percentage of total catchis an Conserve and SUStalnably use
indication of the share of global seafood that is caughtin an th e oceanS, Seas an d marin e
ecologically sustainable manner, and also illustrates .

commitment from fishers, seafood companies, and resources for Sustalnable

governments to achieving and demonstrating sustainability.

development.



Fisheries in the _—
IN ASSESSMENT
MSC program B CerTiFiED
2017-18

3() New FISHERIES CERTIFIED

47 risucnis pecentirien

2 FISHERIES SUSPENDED |/
WITHDREW

TONNAGE (TONNES) (MILLIONS)

2000 2002 2004 2006 2008 2010 2012 2014 2016 2018




Brown Shrimp:
an exemplary
collaboration
between NGOs
and industry




We have been working with Fisheries and Oceans Canada (DFO) and all the
fishers’ associations in the Southern Gulf of St. Lawrence to address the tragic

events of summer 2017. There is a collective will to make sure this is never
repeated, and we are strongly advocating for effective solutions.

b

Peter Norsworthy, Seafood Producers Association of Nova Scotia




MSC support of sustainable development in fisheries

Senegal: Action plans towards
MSC certification for artisanal and
industrial octopus fisheries

Chile: Stone crab artisanal fishery,
Los Lagos
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ﬁ FFG Indonesia

>8>\ SWIO Ceph >

FFG South Africa

41 China: Crayfish fisheries in the

Jiangsu and Hubei provinces and the
Yangtze River ecosystem (CAPPMA
and IKEA)

India: Baitfish and pole and line
skipjack tuna fisheries in
Lakshadweep, India

-
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Indonesia: Small pelagic fisheries
providing baitfish for the region’s
pole-and-line tuna fisheries (CEFAS +
IPLNF)

Western Australia é;?




MSC scholarships

Lily Zhao awarded scholars
small scale octopus fisheries




The market

GLOBAL SUM OF PRODUCTS
AVAILABLE IN INDIVIDUAL

COUNTRIES
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MSC in European public procurement

KALL4 s
— MARATrep

MSC certifications recognised in government guidance:

The Norwegian
Directorate of
Health

Ministry of
Agriculture
and forestry

A new
legislation
allowing
ecolabels to
be part of the
public
procurement

Public
agriculture anf
fisheries
directorate
and DFPO
Fisheries
Association of
Denmark

City of Paris
Sustainable
Food Plan

The German
Council for
Sustainable
Development
recommend
MSC in their
Sustainable
Shopping
Basket

The Italian
Government
public
procurement
policy GPP for
collective
restaurants

The Dutch
Ministry of
Economic
Affairs,
Fisheries
Directorate
recognised
MSC in public
procurement
policies as
equivalent to
organic
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OUR OCEAN

MALTA, 5-6 OCTOBER 2017
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The role of
consumers




Introduction to our Global Consumer
Perceptions Study 2018

The largest survey of seafood
consumers with global coverage:

« 25,000 consumers

o ACROSS 22 MARKETS




Global Consumer Perceptions Study 2018

Consumer awareness @

Global
41% average

38%

2016 2018

& -
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Ocean pollution is high in the public
agenda with overfishing as the
second most important concern

In seafood purchase motivators price
has risen in some markets

Consumer awareness of the MSC label
has increased this year

Understanding of the label is also up

High trust levels of 69% are
maintained
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Fit for the future?
How the MSC can stay the course.
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Keynote speaker

Ally Dingwall
Aquaculture and Fisheries Manager,
Sainsbury's



Sainsbury’s Group at a glance

habitat® Tu

In store | Online | Mobile

Sainsbury’s Sainsbury’s Bank

_""ﬂ-___\_\__'__‘/

605 1,700+ 60,000+ 1 1:(

supermarkets ATMs products London Habitat Design Studio biggest clothing retailer in UK by value
3807 23t 30,000 4,500+ 400
convenience stores travel money bureaux employees unique products in our collection stores selling TU clothing
27m 1,500 800+ 200 2,500
customer transactions each week colleagues across UK stores suppliers around the world quality items of clothing
250,000 8+ 1 billion 10 i:
online orders each week financial products online visitors UK stores and counting successful year of TU online

£



Our Company Values

A great place | Sourcing with
to work Integrity

Making a positive
difference to our
community

Respect for our
environment




Our Sustainability Plan - Values

C

Living healthier
lives

N

Offering customers
nutritious and healthy
food and encouraging

active lifestyles

Sourcing with
integrity

N/

Building resilient

supply chains by

sourcing products
ethically and
sustainably

&

Respect for our
environment

N/

Reducing emissions,
water use and waste
across our value chain

O

Making a positive
difference to our
community

N

Generating positive
impact in the
communities we serve
and source from,
locally and globally

—O)
AHL)

A great
place to work

N/

Being an inclusive
employer where
colleagues love to
work

Delivery of Our Sustainability Plan is governed by five Value Management Groups (VMGS),
each overseen by a Value Chair, working with a Value Secretariat.




Our Sustainability Plan
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Original 20x20 Our Sustainability
Sustainability Plan refreshed and
Plan set out in 2011 rebranded in 2015

Our five values are underpinned by our
20 commitments and 100 delivery goals
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Our Sustainability Plan

&

& Q S

ZOX O Our 3% O Our ‘f%

Sustainability %sta].;lr:‘blhtg

20 K lan N Q

aleiala Q AR
Original 20x20 Our Sustainability Work on our post-
Sustainability Plan refreshed and 2020 sustainability
Plan set out in 2011 rebranded in 2015 strategy

Ourf'mvaluesareuhc—lérpinnedhyour
20 commitments and 100 delivery goals




CERTIFIED
SUSTAINABLE
SEAFOOD

S - ' Consistent

with SDG
Target 14.4

14

All the fish we {U R
. L v \
sell will be g :_' End overflshlng, @nd ot
Independently destructive fishing practices
certified as Implement science based

sustainable management plans

X . Restore stocks to levels that

can deliver maximum
T sustainable yields




CERTIFIED
SUSTAINABLE
SEAFOOD

MSC

www.msc.org
Credibility

Independence

' 4 Y

Governance framework ) / GSSI
7\ 7 'f' A\

GLOBAL SUSTAINABLE

Transparency , - SEAFOOD INITIATIVE

Global applicability

14

Measured impacts
Simplicity in messaging

Independently audited
chain of custody

Platform for improvement



4 steps to a credible FIP
Supporting fisheries as they move towards MSC certification
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Progress to date

CERTIFIED

>£240m  EZ 86%
sales of MSC MSC

WWW.mscC.org

of wild caught
sales MSC
certified

certified products
in FY 2017/18
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The Marine Stewardship Council names Sainsbury’s

‘The best Sustainable seafood supermarket in the worl

* Building a Distinctive Sainsbury’s

2013

MSC sales (Em)

2014

2015

2016

2017



Developing a sustainable business

Customers

e S
Reputation,
recognition

supply gl & regulation

Securing




Developing a sustainable business

Delivering the triple bottom line

BEARABLE EQUITABLE

SUSTAINABLE

Sainsburys,”
W
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Demonstrating

FELE e GLOBAL DIALOGUE
responsibility on a asc @ on Seafood Traceabillty

global scale

N
Organisational engagement ¥ Sustainable
. Seafood IPNLE
Coalition INTERNATIONAL POLE

& LINE FOUMDATIDMN

Dialogue

Pre-competitive collaboration

C Fisheries
W Innovation
Scotland

GLOBAL SUSTAINABLE
SEAFOOD INITIATIVE

Fishery improvements (FIPs)

Innovation

{_JFISSARA

Standards adoption and development

Underpinning stakeholder recognition

Ethical Trading Initiative

Respect for workers worldwide

\




(Fit for) The Future

CERTIFIED

Conserve and sustainably use the 14 Vi The world’s oceans teeming with life,
oceans, seas and marine resources ; and seafood supplies safeguarded
for sustainable development for this and future generations.

Demonstrably delivering the Vision
A @ Delivering consistent assurance |

Assessing and reinforcing governance
@ Our g)j 2 S

Sustainability Maintaining a robust framework for all stakeholders

< Plan P
© Q Adapting to emerging issues and new evidence ;

Elglalz
Engaging with and adopting new technologies

Cost effectiveness
‘m




Photo credits - Fish Fight, FIS
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USTAINABLE UK SEAFOOD

DELIVERING

For many years, the government, fishermen, processors and retailers
have worked together to improve the sustainability of UK seafood. Brexit
potentially marks a step change for the UK seafood sector in which

rned need to consider how to deliver sustainable

context all cons
ement and high quality, sustainable UK seafood, now and

fisheries ma
for the years to come. |

government and industry con

) believe it is important that t

We (the un
of policies and actions that

ries and minimise the risks. 11 is clear tha w )
he EU it must deliver confidence that UK seafood remains legally and sustainably soure
fisheries must operate in accordance with the existing regulations until such time s it is roplacer
by new fisheries legislation. This includes the coatiny
obligation which requires fishing vessels to land all catches ¢
st quota (where quotas apply) and to be fully documented.

mentation of the la
ied fish %o that they count

ags

With these obligations come clear opportunitics, the most abvious of which

stocks and a more resilient, profitable indusiry alongside greater food s

implemented poorly the result will be unsccounted for mortality, which undermi
ing. It could elso constitute

sienee and could lead 1o overf
significant reputational risk for the industry supply chain both at se

The eurrent outlook for assessed Northeast Atlantic stocks is positive with tronds for mortality
decreasing and for biomass increasing. We arc proud of these achievements and need these
ined as a result of poor The UK

positive trends 1o continue and nat be
seafood industry believes that
in time equivalent new UK and devolved

1 Effective implementation of eurrent legislation, ar
ind ecanomic sustainability of European

law, is essential to ensure the continved biok
fisheries including those MSC certified fisheries
Fully documenting fisheries is an essential tool for successful fisheries management and the
attainment of healthy fish stocks

®
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Fisheries

Innovation

Scotland






Panel Discussion €e
M,

Moderator:
Dr Stephen Hall

Amanda Nickson, Tor Bjgrklund Larsen, Annelie Selander, Ally Dingwall,
Pew Charitable Trust Norges Fiskarlag Nomad Foods Europe Sainsbury’s



M 0 re eve n ts Visit us in Hall 7

at stand 7-1553

Today 11:00 - 13:00 in the Cinedoc Room:

SEAFISH

CHALLENGING PRECONCEPTIONS OF
THE IMPACT OF BOTTOM TRAWLING &
IDENTIFYING BEST PRACTICE

Prof Ray Holborn (University of Washington)
Dr Jennifer Shepperson (Bangor University)
Dr Alex Caveen (Seafish)

&
14:00 - 15:00 Q&A session on the Seafish

stand (8-4543 in Hall 8) % Talk more to MSC staff

ﬁ drinks & refreshments to partners




